
E T H I C A L  D E S I G N  A G E N C Y

Logo Design Checklist
Follow these 10 key points when designing your new logo, tick them off 
as your go to create a lasting, unique and eye-catching logo for your biz

1 Customer-focus
Will the logo appeal to your target audience? This is 
probably your biggest hurdle to overcome. You always have 
to remember; you are not your customer. Before you can 
begin, you need to answer a couple of important questions: 
Who are they? What would they like to see? Is it easy for 
them to understand?

6 Credibility
Does it communicate your businesses’ quality, expertise, and 
experience? Does is make your business look credible and 
professional? This will be the first thing a potential new 
clients sees of your biz, you need to inspire trust and show 
them exactly what they can expect from you. 

2 Relevancy
Does it reveal something about the nature of your business? 
You don’t want it to be too literal here, but you do want it to 
relate back to your company, your brand and your values.

7 Timelessness
Always remember, a good logo has 10+ years shelf life. You 
need to create a logo that has longevity, do not end up 
designing something ‘trendy’, but instead, create a logo built 
on your brands values and vision. If you build a solid 
foundation before you start the design process, your logo 
will always stand the test of time.

3 Distinctiveness
For a logo to stand out in a busy marketplace, you need to 
make it distinctive and unique. Make sure you don’t design 
your logo to popular trends, avoid fashionable designs and 
instead, create something meaningful and unique.

8 Adaptability
How well will your logo work across various platforms? Will it 
work on social, your website, marketing collateral and print? 
Will it work in black & white, and at different sizes?
You need to consider where your logo will be used and then 
design accordingly.

4 Memorability
Make sure it is memorable. Your logo is going to be the most 
powerful representation of your brand and it needs to be 
easily recognisable. You want potential clients to be able to
re-recognise it in the future and retain some knowledge of 
your brand, think of it as the perfect visual que.

9 Extendabiltiy
Can your logo be alterted to accodate tie-ins and extensions 
to amplify its reach? Will your logo ever need to change or 
adapt for various divisons, add-ons or languages?

5 Simplicity
The best way to make your logo memorable is to make it 
simple. If you create a logo that is too detailed and busy, 
you're at risk of loosing your audience as they find it too 
confusing to understand.

10 Depth of Meaning
The ultimate goal is for a logo to not only look simple, 
professional and memorable, but to have additional layers of 
meaning or symbolism, by adding this, you will connect with 
your audience on an emotional level, making you much more 
relatable and unforgettable.




